Informacné listy predmetov

OBSAH

1. OTAAMY/16 DANOVIICIVO. . .eetieiiiiiietieieeiie sttt sttt ettt ettt ettt et e bt et setesbe et e eatesbeenaesnnenseenseas 2
2.268M/16 Data Science and Big Data ANalYtiCS.......cccverieriiieniiiiienieeieerie et seve e sene e 4
3. 142AM/16 DiplOmMOVY PIOJEKL......eeiiiiiieeiieitieeieeieeete et eeteete e st e esreeseaeebeeseeeesseenseesnseensnessseensnas 6
4. 047AM/16 Diplomovy SeMINATr IL........ccccoiiiiiiiiiiiiiieiiecie ettt et ebee e eneeas 7
5. 010AM/16 E-biznis @ €-Marketing..........cccueeriiriieriieeiieiiienieeitie ettt eaeeseeereeseeeebeesaeeesseenenes 8
6. 265AIM/15 EurOpska inte@racia /AJ/......cccueeiieiiiiiieiieeie ettt 12
7. 033AM/16 FInancné UCTOVIICTVO. ....ccueeuiriiriieieeiiesieeie ettt ettt ettt sb e 14
8. 037AM/16 Financny MANAZIMENL.........c..ccuveerueerrierereenrreeseenresiseesseeeseesssesseesseeasseesssessseessesssseenses 16
9. 053AM/16 INVESLICNE ANALYZY....ueieiiiiiiieiieiiieeieeeiie et ertee ettt eae et e seaeeseesaaeebeessseeseesnseenseennns 18
10. 009AM/16 ManazZerske r0ZhOdOVANIE. .......cc.veruieiirieriieieeieieete ettt 20
11. 057AM/16 Manazerske UCLOVIICIVO....cc.eiiiriieriieiieiiesieeieeitet ettt 21
12. 029AM/16 Manazment informacnych SYStEMOV........cceeecuieriieiiieiieeiieieeieeee e 23
13. 032AM/16 Manazment projektov - manazersky pristup........ccccceeeeereeeeieeriieereenieeieereeeveeee 28
14. SO6AM/16 Manazment - tedria, metody, aplikacie (Statnicovy predmet)................cceeveeennnen. 31
15. 016AM/16 Marketing ManaZMENL...........cc.eeruieeieeruierieenieeseeesteesreesseesseeseesssessseessseesseesssessseens 32
16. 027AM/16 Marketingova analytiKa..........cccoieriiriiiinieeiieie ettt sre e eeaeens 33
17. 028AM/16 MarketingOVy VYSKUML.......ccoiiiiiiieriieiiieiie ettt ettt et e sre et eseveeseessseenneeseae e 36
18. 022AM/16 Medzinarodny manazment ludskych zdrojov..........cocvevieiiieiiinciiiiiecieeeeeeen 39
19. 030AM/16 Medzindrodny Marketing............cccveecurerieeiieenieeieenieeteesiee e esreeereesseesseesseeesseenenes 41
20. 086AM/16 Modelovanie ekonomickych procesov.........cccoveriiiiiiiriieiiienieeieeeie e 43
21. O5AM/16 Obhajoba diplomovej prace (Statnicovy predmet)..............cccoevvveviieiienieenirennnnnn 44
22. 300AM/16 Ocenovanie podnikov IL..........ccccoiiriiiiiiiiieiieeie et 45
23. 039AM/16 OrganiZaCneé SPIAVANIC. .......c.eeeveerurerreerreenreeireerseeeseessreesseessaeesseessseesseesseesseesssesssees 47
24. 150AB/17 Pisanie vedeckych CIANKOV........ccuiiviiiiiiiiiieiiciiece et 49
25. 043AM/16 Podnikatel'skd tika.........cccoeviirieiiiiiiiiiiieeiesee e s 54
26. 193AM/17 Praktické financné trhy IL............cccoooiiiiiiiiiiiiiiiicceeeeeee e 56
27, TOOAMY/ IO PIAX....c.eeuieuieuieieieeieeieetteitetee ettt ettt ettt sbe st e st ese e st et e st ensensesaeeneeneeneenes 58
28. 037AM/16 Strategické myslenie a StratéZia..........ccervuerriieriieiienieeiiereeeieeneeeieeseeereeseneeaeens 59
29. 032AM/16 StrategiCKy MaNQZMENL.........ccceevieruieeiieeriieeieenieeteeneeeseeseeeseessreeseessseeseesssessseens 60



INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/014AM/16 Danovnictvo

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):
Zaklady danovnictva, U¢tovnictvo I. —II.

Podmienky na absolvovanie predmetu:

Presentation of direct and indirect taxes in a selected country -10%
Problem solving - case studies -40%

Final test - 50%

Viaha priebezného / zavere¢ného hodnotenia: 50/50

Vysledky vzdelavania:

When students complete the course they will be capable to:

1. Use appropriate terminology to communicate tax accounting concepts.

2. Explain the theory and objectives of tax law, and distinguish between different tax strategies,
elections, and related decisions.

3. Calculate taxable income as it relates to corporate, partnership, and individual tax returns.

4. Explain tax law as it relates to various taxable entities (individuals, corporations, partnerships)
5. Identify tax research resources to solve tax problems.

6. Gain a better understanding of the Internal Revenue Code and the IRS administrative process
as related to tax law.

This course begins with a discussion of the general aspects of the OECD tax classification, Model
Double Taxation Convention (policy, background and development), The treaty attribution rules
are analysed with regard to business and professional income (Art. 7), transportation income (Art.
8), real property income (Art. 6), dividends (Art. 10), interest (Art. 11), royalties (Art. 12) and
capital gains (Art. 13). This course in the second part covers the income tax issues involved in
the organization and operation of business entities in the EU. Both corporations and partnerships
are studied, and attention is given to the choice of entity and income tax classification. The course
provides the background necessary for understanding and participating in many types of business
transactions involving both publicly and closely held organizations.

Struc¢na osnova predmetu:
1. Tax and OECD tax classification.
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2. Direct taxes

3. Indirect taxes

4. Corporate Income Taxation and Corporate Tax systems

5. Taxable and tax deductibles elements of the income statement, Taxable Income, taxable base,
adjustments of the taxable base

6. Deferred Tax asset and Deferred Tax Liability

7. Income tax return preparation

8. Legislation and taxes, in the EU and in the member states

9. CCCTB — Common Consolidate Corporate Tax Base — harmonization of the taxes
10. Ethics In Tax Practice

11. Fraud in Tax practice,

12. Tax evasion, tax avoidance, Carrousel schemes

Odporiacana literatira:

1. ACCA — Taxation, the latest edition

2. MESSERE K. et al.: Tax Policy: Theory and Practice in OECD Countries. 1st edition. Oxford :
Oxford university press, 2003. , 2nd, 3rd, edition

3. TERRA, B. — WATTEL, P.: European Tax Law. The Hague : Kluwer law international,

4. Dennis-Escoffier, Shirley and Fortin, Karen A. Taxation for Decision Makers. 2011, Wiley ,
ISBN: 978-0-470-87934-4

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
Anglicky jazyk

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 123

A ABS B C D E FX M

78,05 0,0 13,01 4,07 0,0 4,88 0,0 0,0

Vyuéujuci: doc. Ing. Jana Kajanova, PhD., Mgr. Lenka Papikova, PhD.

Datum poslednej zmeny: 18.01.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/268M/16 Data Science and Big Data Analytics

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Pre uspesné dokoncenie predmetu by Studenti mali mat’ zakladné matematické a Statistické
vedomosti (postaduju jednoduché regresie, pravdepodobnost’ a popisné statistiky). Studenti by mali
mat’ tiez vedomost’ o skriptovacich jazykoch (alebo programovani), napriklad Python, Java alebo
R a zdkladnu vedomost’ databaz. Vsetky prerekvizity budi obsiahnuté v materidloch k Session 0
a dostupné pred zaciatkom kurzu.

Vysledky vzdelavania:

Po dokonceni tohto kurzu budt $tudenti schopni pouzit’ analyzu dat na vytvorenie konkuren¢nej
vyhody produktu alebo servisu. Mali by byt taktieZ schopni aktivnej ucasti na analytickych
projektoch a projektoch zameranych na Big Data. Studenti budt schopni rozpoznat’ vyzvy ktorym
biznis ¢eli a definovat’ ich ako analyticky problém. Naucia sa aplikovat’ vhodné techniky a néstroje
pre analyzu dat a vytvorenie modelov ktoré odhalia a objasnia kI'i¢ové oblasti problému. Studenti sa
naucia vytvarat’ vystupy na zéklade spracovanych dat a komunikovat ich s ostatnymi zi¢astnenymi.

Struéna osnova predmetu:

Session 1: Uvod do analyzy Big Data
Session 2: Zivotny cyklus Data Analytics
Session 3: Metody Data Analytics
Session 4: Pokrocila Data Analytics
Session 5: Technologie a néstroje
Session 6: Vystupy a vizualizacia dat

Odporiacana literatira:

1. EMC Education Services. Data Science and Big Data Analytics: Discovering, Analyzing,
Visualizing and Presenting Data. John Wiley & Sons, 2015.

2. Miller, Thomas W. Marketing Data Science, Modeling Techniques in Predictive Analytics with
R and Python. Pearson Education, Inc. 2015

3. Lewis, Nigel Da Costa. Deep learning made easy with R: A gentle introduction for data
science. AusCov, 2016.

4. Chinnamgari, Sunil Kumar. R Machine Learning Projects. Packt Publishing, 2019.
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5. Menshawy, Ahmed. Deep Learning By Example: A hands-on guide to implementing advanced
machine learning algorithms and neural networks. Packt Publishing, 2018.

6. Provost, Foster, and Tom Fawcett. Data Science for Business: What you need to know about
data mining and data-analytic thinking. " O'Reilly Media, Inc.", 2013.

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
anglicky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 23

A ABS B C D E FX M

39,13 0,0 4,35 21,74 21,74 4,35 4,35 4,35

Vyuéujuci: Ing. Eugen Molnar, PhD., Mgr. Rastislav Molnar, PhD.

Datum poslednej zmeny: 08.10.2019

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMk/142AM/16 Diplomovy projekt

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporacany semester/trimester Studia: 4.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 5

A ABS B C D E FX M

60,0 0,0 20,0 0,0 0,0 0,0 20,0 0,0

Vyucujuci: prof. Ing. Anna Pilkova, PhD., MBA, prof. Ing. Jozef Papula, PhD., doc. Ing. Jan
Papula, PhD., doc. Ing. Milan Fekete, PhD., doc. Mgr. Zuzana Papulova, PhD., Mgr. Peter Gal,
PhD., Mgr. Andrea Gazova, PhD., doc. PhDr. Marian Holienka, PhD., Ing. Jaroslav Hul'vej, PhD.,
doc. Mgr. Lucia Kohnova, PhD., Mgr. Peter Marcin, PhD., Mgr. Milo§ Mrva, PhD., Mgr. Martina
Drahosova, PhD., prof. Ing. Cubica Bajzikova, PhD., doc. PhDr. Lukas Copus, PhD., doc. Mgr.
Jana Fratri¢ova, PhD., Mgr. Juliet Horvathova Suleimanova, PhD., doc. Mgr. Emilia Charfaoui,
CSc., Mgr. Zuzana Kirchmayer, PhD., prof. Mgr. Anna Lasakova, PhD., Mgr. Michaela Polakova,
PhD., prof. PhDr. Anna Remisova, CSc., prof. Ing. Jan Rudy, PhD., doc. PhDr. Rozalia Sulikova,
PhD., doc. PhDr. Helena Sajgalikova, PhD., doc. Ing. Daniela Spirkové, PhD., doc. Mgr. Emil
Wojcéak, PhD., doc. Ing. Daniela Zemanovicova, CSc., doc. JUDr. PhDr. Katarina Gubiniova, PhD.,
doc. Ing. Gabriela Pajtinkova Bartdkova, PhD.

Datum poslednej zmeny:

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KIS/047AM/16

Nazov predmetu:
Diplomovy seminar I1

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporacany semester/trimester Studia: 3.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 5

A ABS B C D E FX

60,0 0,0 0,0 0,0 0,0 20,0 20,0

0,0

Vyuéujuci: doc. JUDr. PhDr. Katarina Gubiniové, PhD.

Datum poslednej zmeny:

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KIS/010AM/16 E-biznis a e-marketing

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

1. The student will prepare a presentation on the assigned topic from e-business, e-marketing or
e-commerce in general. (This must not be any advertising presentation on software commercial
product or company). I recommend that the presentation is to be done in two-or three-student team.
Presentation will be on the assigned topic, or you can send me a proposal with a short outline of the
proposed presentation for approval. The presentation must be presented in front of the whole class
during the semester (and submitted to me in advance in electronic form). The length of presentation
in the case of a two-student team should be about 25 minutes, the team consisting of three students
for about 35 minutes. The presentation must be prepared and realized during the semester on
assigned dates. (at seminars).

2. Web site for an e-shop or upon agreement (not requested programming skills, you can use for
studying purposes wix.com etc.) Student will be assigned into international teams of approximately
3-4 students. You will be preparing and organizing the whole e-business through the course from
the scratch through all related and necessary parts, you will start by studying the fundamentals of
ebusiness, gradually developing your analytical and practical skills. The web site will be presented
at the end of the semester ( at seminars) in its final form

3. Midterm Test / Midterm presentation of your web site project ( at seminars)

Vysledky vzdelavania:

Struéna osnova predmetu:

1) Introduction to E-marketing What is e-marketing?
New rules for the digital economy?
E-marketing challenges and opportunities
Comparing Web to other marketing channels
2) Internet User Characteristics and Behavior
Customers in the 21st century

Market segmentation

E-marketing segments

Consumer navigation behavior

Country profiles
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Internet marketing research

3) Marketing Knowledge

Marketing databases and data warehouses

Data analysis and distribution

Online privacy

4) E-Marketing Strategies

B2C

B2B

B2B2C

G2B

5) Product and Pricing Online

Creating customer value online

E-marketing solutions based on new technology

Enablers, application service providers, VSPs (Vertical service providers)
Electronic data interchange,

Collaboration platforms,

E-learning

Multimedia, convergence

Branding strategies

Taxonomy for Internet products Is the Internet an efficient market?
E-business pricing models: segmented pricing, negotiation

Online pricing strategies

6) Distribution

Distribution functions

Distribution channels online

Disintermediation and Reintermediation

Length of distribution channels

Power relationships among channel players

E-commerce models

Content sponsorship

Direct selling

Intermediary models: the brokerage model, agent models, e-tailing Logistics
7) E-Marketing Communication

Integrated marketing communication online

IMC e-business models

Content publishing

Community building

Online advertising

Online sales promotions

Direct e-mail and viral marketing

The net as a medium, including measurement metrics

8) Customer Relationship Management

Building Customer Relationships

CRM Customization Tools: e-mail, Web site customization, Intranet, Extranet, data mining,
Real-time profiling, agents, Web log analysis, cookies, collaborative filtering
Building Partnerships through Community

Guarding customer privacy

9) The Internet Marketing Plan A Multistep E-Marketing Plan

The Venture Capital E-Marketing Plan
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Conducting a situation analysis

Designing e-marketing mix strategies

Creating an action plan

Budgeting for e-marketing

Evaluating the plan

Selling the Plan

10) Leveraging Technology

Product Technologies

Building a Web Site: Multimedia, Database Marketing, Computer Viruses, Denial of Service
Attacks

Price Technologies: Shopping Agents

Distribution Technologies: Bandwidth and Market Opportunities, Content Filtering, Transaction
Security

IMC Technologies: Site Rating Services, Proxy Servers and Cache,
Leveraging Search Engines

Work, Privacy, Log Files, and Cookies, Rotating and Targeted Ad, Banners Relationship Marketing
Technologies

11) Applications: Success and failure?

Amazon.com and B2C

eBay and classified sales

Yahoo

E-trading

12) Online Ethics and Law

Codes of Conduct

Privacy: Background in Law and Ethics

Privacy: Digital Concepts

Copyright, Patent and Trademark Law

Hyperlinks, Metatags, and Framing

Cyber-Squatting, Domain Names and Site Development Issues
Expression and Defamation

Spam

Jurisdiction and other pending problems

Odporiacana literatira:

1. Kenneth Laudon, Carol Guercio Traver: E-Commerce 2013 Business, Technology, Society(9th
Edition) , Prentice Hall; 9 edition, 2013, ISBN-10: 0273-77935-4

2. Fellenstein, C., Wood, R.: Exploring E-commerce, Global E-business, and Esocieties, Prentice
Hall PTR, 2000

3. Turban E., Leidner D., McLean E., Wetherbe J., Information Technology for

Management: Transforming Organizations in the Digital Economy, 5th

Edition, Wiley, New York 2006. ISBN: 978-0-471-70522-2

4. Knight P., Vysoce efektivni marketingovy plan, Grada, Praha 2007, ISBN 97880-247-1999-3

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
anglicky

Poznamky:
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Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 257

A ABS B C D

FX

81,32 0,0 14,79 1,56 0,39

0,0

1,95

0,0

Vyuéujuci: Mgr. Andrea Studenicova

Datum poslednej zmeny: 09.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/265AJM/15 Europska integracia /AJ/

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

- Small-group (3-5 students) semester project on selected issues of the EU/CM
- Semester test

- Presentation of the semester project and discussion/debate on selected issues

Vysledky vzdelavania:

Struéna osnova predmetu:

Introduction to international economic relations (IER) and regional integration (RI)

- Brief history of the development in the IER

- Main factors of the contemporary IER — globalization, international regional economic integration
(IREI), international trade, FDI, international organizations, NGOs, etc.

- Declining role of national states/governments in the IER

- The role of the United Nations and its specialized agencies in the IER

- Regional aspects of the UN role in the IER and technical and financial assistance to developing
countries

- Other important international organizations regarding IER (OECD, WTO, etc.) and their role in
the IER

- Institutionalization of the IREI and its role in IER — the model role of the EU institutions

- “Free trade” as the basics of the IER and IREI

- FDI as an important factor for the development of IER and IREI especially for developing and
transitional countries

- IREI and its role in the IER and regarding ongoing globalization (main building block and/or
hurdle)

- IREI as the dominant feature and development trend in the contemporary IER

- Main stages of the IREI

- Types and specifics of the IREI

- Basic terms and forms of the IREI

- The EU as a prototype of the IREI

- Brief history of the EU and its effects on the development of the IREI and IER

- The EU and its three pillars as new approach to the IREI and IER
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- The EU’s community legislation and its effects on the IREI and IER

- The EU institutions and their functions

- The EU and its assistance to the developing world (ACP countries, etc.)

- IREI, IER and EU in the world

- Common international policies as a new important factor and development trend in the
IREI and the IER

- Common international policies in trade and customs

- Common international policy in regional development

- Common international policies in agriculture - CAP

- Common international budgetary, financial and monetary policies, Euro

- Common international commercial policy and EU internal market

- The role of Common foreign and security policy in support of the IREI and IER
- Current EU development trends and problems — Eurozone, Grexit, Brexit, [llegal
Refugees and Schengen, etc.

- Slovakia and its place in the ongoing globalization, IREI and IER

Odporiacana literatira:

1) Craig, P., De Burca, G.: EU LAW, Text, Cases and Materials, Third Edition, Oxford, UK
2003, pp. 1-176

2) Soltes, D.: Global trends in FDI and regional integration, KEPS Bratislava 2004, pp. 33-
113, 151-281

3) Lecture Notes

4) web site: http://europa.eu.int , http://www.un.org, http://www.oecd.org, etc.

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
English

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 126

A ABS B C D E FX M

61,11 0,0 29,37 8,73 0,0 0,79 0,0 0,0

Vyuéujuci: prof. Ing. Dugan Soltés, CSc.

Datum poslednej zmeny: 25.08.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/033AM/16 Finan¢né Gctovnictvo

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: I1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):
Zaklady uctovnictva

Podmienky na absolvovanie predmetu:

Kvizy - 20%

Pripadova studia - 10%

Domaca tloha - 20%

Finalna skuska - 50%

Vaha priebezného / zaverecného hodnotenia: 50%/50%

Vysledky vzdelavania:

Predmet finan¢ného uctovnictva kladie doraz na reportingovu funkciu uétovnictva pre externych
pouzivatel'ov. Témy zahtiaji zostavenie tctovnej zavierky - vykaz ziskov a strat, suvaha a petiazné
toky, uctovny informaény systém, principy a zasady podvojného uctovnictva, vykazovanie a
analyza majetku, zdvézkov a vlastného imania podl'a Standardov IFRS a US GAAP.

Struc¢na osnova predmetu:

Uttovnictvo ako informa¢ny systém, Koncepty Gétovacieho cyklu a uétovnictva &asového
rozlienia, Operacie s tovarmi, uctovanie vynosov a nakladov, zobrazenie zdkladnych poloziek v
uctovnictve, vo vykazoch a poznamkach ako sti: kratkodoby a dlhodoby majetok, zaviazky a vlastné
zdroje. Priprava uctovnych zavierok, Vykaz ziskov a strat, Sivaha a vykaz penaznych tokov, Vykaz
zmien vlastného imania, analyza aktiv, pasiv a vlastného imania.

Odporiacana literatira:

[1] SAXUNOVA, D. 2019. Financial Statements for the Needs of Managers -Global Accounting
Standards : US GAAP and IFRS. Prague : Wolters Kluwer, 2019.

[2] www.ifrs.org, www.fasb.org.

[3] Stickney, Weil — Financial Accounting and Analysis — theory, analysis and interpretations,
13th edition, 2010

[4] Kimmel, Weygandt, Kieso - Financial Accounting - Tools for Business decision making,
WileyPLUS, 9th Edition, 2018
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[5] Saxunova D .: Financial Accounting -financial statements - theory, and problems. Practicum,
Bratislava: Wolters Kluwer, Praha, (2014).

[6]. Schrdder, Clark a Cathey -Financial Accounting - Financial Accounting Theory and
Analysis, 10. vydanie John Wiley and Sons. 978-0-470-64628-1

[7] Jerry J. Weygandt, Paul D. Kimmel, Donald E. Kieso- Financial and managerial Accounting
WileyPLUS, latest edition

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
Anglicky jazyk

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 95

A ABS B C D E FX M

13,68 0,0 16,84 18,95 15,79 17,89 16,84 0,0

Vyuéujuci: Mgr. Lenka Papikova, PhD., Ing. Yuanxin Li, PhD., prof. RNDr. Darina Saxunova,
PhD.

Datum poslednej zmeny: 16.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/037AM/16 Finan¢ny manazment

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Hodnotenie z cvi¢eni bude pozostavat’ aj z hodnotenie aktivity Studenta na hodine. Spolu je mozné
ziskat’ maximélne 30 bodov z cviéeni. Ugast’ na cvi¢eniach je povinna. Zaverené hodnotenie bude
vo forme pisomného zavereéného testu za 70 bodov.

Na ziskanie hodnotenia A je potrebné ziskat’ minimalne 91 bodov, na ziskanie hodnotenia B
minimalne 81 bodov, na hodnotenie C minimalne 76 bodov, na hodnotenie D minimalne 66 bodov
a na hodnotenie E minimalne 60 bodov.

Kredity nebudu udelené studentovi, ktory z pribezného hodnotenia z cviceni ziska menej ako 21
bodov.

Vysledky vzdelavania:

Vysledky vzdelavania:

Predmet by mal poskytnut’ Studentom pokrocilé poznatky z problematiky finanéného manazmentu
podnikov a prostredia, v ktorom podsobia.

Student by mal byt schopny realizovat’ ocenenie firmy a pochopit’ vyuzitie finanénej analyzy vo
finanénom manaZmente.

Pochopenie problematik kapitalovych Struktir, dividendovej politiky a lizingového financovania
bude taktiez dolezitou kompetenciou, ktoru Student pocas semestra nadobudne: Gvod do teérie a
praxe kapitalovych Struktar, podnikatel'ské riziko a faktory, ktoré ho ovplyviuja, finan¢né riziko,
zakladné tedrie kapitalovych Struktur, optimalna kapitalova Struktira; dividendova politika: tedrie
preferencii investorov, rezidualny dividendovy model, praktickd dividendova politika a faktory,
ktoré ju ovplyviiuji; financné derivaty a ich zakladné aspekty.

Oceinovanie podnikov a hodnotovo zaloZeny manazment st ucelenymi ¢astami predmetu finan¢ny
manazment, ktoré¢ budi poukazovat’ na vypocet hodnoty podniku, ako subjektu pokracujicej
hodnoty a na riadenie jeho hodnoty: vypocet WACC, urcenie obdobia pre stanovenie rastovej
periddy, Gordonov model, vypocet fundamentdlnej hodnoty vlastného imania; riadenie hodnoty
firmy.

Bankroty, reorganizacie a likvidacie firiem a Corporate Governance budu preberané ako
nevyhnutnd sucast’ podnikania firiem v sucasnosti. PrednaSka a cvicenia sa tu budil zaoberat’
moznostami ako co najefektivnejSie zrealizovat uvedené procesy (bankrot, reorganizicia,
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likvidacia) a ako nastavit Corporate Governance v podniku tak aby prispieval k maximalizacii
hodnoty firmy pre akcionarov, avSak pri zachovani vSetkych aspektov zodpovednosti za trvalo
udrzatel'ny rozvoj spolo¢nosti.

Po Gspesnom absolvovani predmetu by mal Student rozumiet’ analyze finanéného prostredia, mal
by byt’ schopny realizovat’ pokroc¢ilu finan¢nu analyzu podniku a mal by byt taktiez schopny ocenit’
firmu ako celok. Student by mal porozumiet’ manazmentu hodnoty podniku. Tedria kapitalovych
Struktar, IPO, Corporate Governance budu d’al§imi dolezitymi kompetenciami, ktoré Student
nadobudne po absolvovani predmetu Finanény manazment.

Po absolvovani predmetu by mal byt’ Student pripraveny pracovat’ vo finan¢nej oblasti, ako finan¢ny
analytik na pozicidch, ktoré vyzaduju pokrocilé znalosti z oblasti analyzy finan¢nych trhov,
finan¢nej analyzy podnikov a riadenia ich hodnoty, finan¢nej analyzy projektov a manazérskeho
aspektu riadenia firiem.

Stru¢na osnova predmetu:

. Manazment globéalnych finan¢nych operacii.

. Finan¢né derivaty a ich vyuzitie vo finanénom manazmente.
. Strategicky finanény manazment v globalnom prostredi.

. Teoria kapitalovych Struktar.

. Dividendova politika.

. Lizingov¢é financovanie.

. Ocenovanie podnikov.

. Hodnotovo zalozeny manazment (Value Based Management).
9. Uvodné ponuky cennych papierov (IPO).

10. Bankroty, reorganizacie a likvidacie firiem.

11. Sprava a riadenie firiem (Corporate Governance

03N N B W

Odporiacana literatira:

1. Brigham, E. F. — Ehrhardt, M. C.: Financial Management, 14th Edition, Thomson, South-
Western, 2014. ISBN-13: 978-1-111-97221-9.

2. Brealey, R. A. — Myers, S. C. — Allen, F.: Principles of Corporate Finance, 9th Edition,
McGrawHill, 2010. ISBN: 978-007-126327-6.

3. Komornik J. — Majer¢akova D. — Husovsk4 M.: Finan¢ny manazment, Kartprint 2011.

4. Vozar M. — Komornik J.: Ocenovanie podnikov, Kartprint 2012

5. Databaza Bloomberg Professional

6. www.bloomberg.com, www.reuters.com

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
slovensky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 194

A ABS B C D E FX M

42,27 0,0 25,26 8,76 8,25 12,89 2,58 0,0

Vyuéujuci: Mgr. Martin Vozar, PhD.

Datum poslednej zmeny: 10.05.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KKM/053AM/16 Investi¢né analyzy

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 3.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):
Finan¢ny manazment

Podmienky na absolvovanie predmetu:

Podmienky na absolvovanie predmetu su: - navsteva prednasok a konzultacnych stretnuti,
samostatna praca Studenta pocas semestra, aktivne sledovanie vyvoja, zmien a udalosti na
vybranych finan¢nych trhoch. Podmienkou na absolvovanie predmetu je ziskanie minimalne 60%
z celkového hodnotenia.

Viéha priebezného / zdvere¢ného hodnotenia: 30% seminar / 70 % skuska

Vysledky vzdelavania:

Ciel'om predmetu je prehibenie znalosti §tudentov o problematike a rizikach finanénych trhov a
o niektorych produktoch, s ktorymi sa na tychto trhoch obchoduje; d’alej osvojenie si zakladnych
metdd a technik investovania do cennych papierov.

Struc¢na osnova predmetu:

Medzinarodny finanény manazment: parita kipnej sily, parita nekrytej tirokovej miery, terminova
parita, parita krytej urokovej miery, vynos investicie v zahranic¢i, efekt globalnej diverzifikacie,
priklady globalnych investi¢nych stratégii, korelacie financnych trhov

Akvizicie a fuzie: niektoré dovody fuzii a akvizicii, taktika a obrana pri fuziach a akviziciach,
formy kombinécii podnikov, Struktiura ponuky na prevzatie, tlohy investi¢nych bank pri faziach
a akviziciach

Finan¢né rizika: typy finan¢nych rizik, hodnota v riziku (VaR), meranie trokovych rizik pomocou
VaR, mapovanie urokovych pozicii, VaR a diverzifikacné efekty, VaR investi¢énych portfolii, vplyv
projektov na VaR, petiazny tok v riziku (CaR)

Finan¢né derivaty a zaistovanie rizik: zakladné typy finanénych derivatov, Standardizacia
finan¢nych derivatov, long- a short-pozicia, oceflovanie terminovych kontraktov, zaistovanie
otvorenych pozicii, rizikové faktory, priklady zlozitejSich hedgingovych technik, parita opcii,
replikacie opénych pozicii, metédy ocenovania opcii, bezrizikova arbitrdz, dynamicky delta-
hedging, citlivostné veli¢iny, urokovy a menovy swap
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Durécia a imunizacia: vynosové krivky a urokové struktury, Macaulayova duracia, efekt sti¢asnej
hodnoty a reinvesti¢ny efekt pri investovani do dlhopisov, modifikovana duracia, efektivna duracia
a key-rate durécia, imunizéacia otvorenych dlhopisovych pozicii

Odporiacana literatira:

1. Komornik J., Majerc¢akova D., Husovska M.: Finan¢ny manazment, Kartprint 2011

2. Brigham, E. F., Ehrhardt, M. C.: Financial Management, 13th Edition, Thomson, South-
Western, 2005

3. Z.S.Blaha, I.Jindfichovska: ,,Opce, swapy, futures — derivaty finan¢niho trhu®, 2. vydanie,
Management Press, Praha 1997, ISBN: 80-85943-29-8

4. Prednaska ,,Investi¢né analyzy“

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
slovensky, anglicky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 115

A ABS B C D E FX M

70,43 0,0 16,52 6,09 0,87 6,09 0,0 0,0

Vyuéujci: prof. RNDr. Ing. Cudomir Slahor, CSc., Ing. Vladimir Valach, PhD., CFA, MBA, doc.
RNDr. Maria Bohdalova, PhD.

Datum poslednej zmeny: 08.04.2022

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KSP/009AM/16

Nazov predmetu:
Manazérske rozhodovanie

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 2.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 161

A ABS B C D E FX

35,4 0,0 36,65 18,01 8,07 1,24 0,62

0,0

Vyuéujuci: Mgr. Peter Gal, PhD.

Datum poslednej zmeny: 14.05.2022

Schvalil:

Strana: 20




INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/057AM/16 Manazérske uctovnictvo

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporacany semester/trimester Studia: 2.

Stupein Studia: I1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):
Nakladové uctovnictvo

Podmienky na absolvovanie predmetu:

test 1- 10%

test 2- 10%

Critical thinking -15%

test 3 (midterm)-15%

final test - 50%

Vaha priebezného / zaverecného hodnotenia: 50%/50%

Vysledky vzdelavania:

Studenti po absolvovani predmetu ziskaji znalosti a zéakladné zruénosti v savoslositi s nakladmi..
Studenti pochopia ulohu nakladového uétovnictva ako manaZzérskeho nastroja pre obchodni
stratégiu, planovanie a kontrolu. Studenti budi schopni pripravit’ rozpoéty a analyzovat’ odchylky,
analyzovat’ vysledky spolo¢nosti, ktoré pouzivaji metodiku bilanénych bodov. Tento kurz by mal
poskytnut’ Studentom koncepty a nastroje potrebné na vypocet, interpretaciu a analyzu informacii
o nakladoch pre rozhodovanie.

Struc¢na osnova predmetu:

Po ukonceni tohto kurzu by Student mal byt schopny riesit’ pripadové Studie o nasledujucich
témach:

1. Néklady v spolo¢nosti, analyza nakladov, objemu, zisku, zlomok a hotovostného zlomu, stupen
operacnej, finan¢nej a kombinovanej analyzy pakového efektu a citlivosti.

2. Urcenie nakladovych funkcii pomocou viacerych metdd a nasledné vyhodnotenie funkeii.

3. Prislusné prijmy a ndklady na manazérsky rozhodovaci proces.

4. Uttovanie nakladov na pracovné miesto podla skutoéného, bezného a $tandardného stanovovania
nakladov, pristupu zalozeného na ¢innostiach v ndkladovom systéme.

5. Variabilné a absorpéné naklady

6. Prevadzkové a finan¢né rozpocty, staticky a flexibilny rozpocet.

7. Cenové rozdiely a finan¢né a nefinanéné opatrenia kvality a casu.
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8. Analyza ziskovosti zdkaznika a analyza rozptylu predaja.
9. Analyza vysledkov spolo¢nosti pomocou bilan¢nej karty Balance
10. Prevodné ceny.

Odporiacana literatira:

[1] Horngren, Charles T. et al.: Cost accounting a managerial emphasis- Prenhall 2018

[2] Drury, Colin: Management Accounting for Business 11th edition. South-Western Cengage

Learning 2021

[3] Garrison R.H., Noreen E.W., Brewer P.C.: Managerial accounting McGraw-Hill Irwin, 13th

edition, New York, 2020

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
slovensky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 105

A ABS B C D E

FX

28,57 0,0 24,76 25,71 10,48 8,57

1,9

0,0

Vyuéujuci: prof. RNDr. Darina Saxunova, PhD.

Datum poslednej zmeny: 01.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KIS/029AM/16 Manazment informaénych systémov

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 2.

Stupein Studia: I1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):

1. COURSE DESCRIPTION

The course concentrates on analysis and development of information systems in business
organizations. This course will develop the framework for an information system and explore
how systems that support the business functions of the organization are integrated and aid the
manager with decision-making responsibilities within the operational, tactical, and strategic
hierarchy of the company. Underlying the examination of various types of organizational
information systems will be an exploration of emerging technologies that drive these systems.
This course provides the student with the knowledge and skills necessary to understand and

use information technology effectively and shows how information technology provides
organizations with a strategic competitive advantage.

2. EXPECTED KNOWLEDGE THE STUDENT IS REQUIRED TO HAVE

Familiarity with the basic hardware and software components of a computer and an ability to use
the computer for word processing and e-mail are required.

3. STATEMENT OF COURSE OBJECTIVES

a) To assist the student in understanding the issues and problems facing the manager or business
user of computer-based information systems, and what solutions are available.

b) To enable the student to learn how to make intelligent decisions about computer based
information systems, and as a user, to attain their effective application.

¢) To prepare the student for participation as a user or a manager in the development of business
information system.

d) To assist the student in appreciating the problems of management in attempting to direct and
control corporate information technology.

Podmienky na absolvovanie predmetu:

7. CASE STUDIES

Case Studies, labelled Case Problems, are described at the end of each chapter of the text. Students
should analyze those listed in the schedule and be prepared to discuss them. Students may be asked
to present the results of their analysis.

8. VISUAL AIDS
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Students should use PowerPoint presentations tools. For the project data flow diagrams they should
use Visio and also if they wish MindManager software.

9. AVAILABILITY OF THE TEACHER

I will usually be in my room half an hour before class begins. In addition, office hours will take
place at least once per week and I can also make myself available at other times by appointment.
Other students can communicate via e-mail.

12. COURSE FORMAT

The general format of each class will be:

# review of assigned reading and discussion

# lectures interspersed with group and class discussion of relevant case studies

# class review of term projects

TERM PROJECT

1 Each student is required, as a member of a team of not more than four or five, to identify and
then analyze a non-trivial, unresolved problem or opportunity which has the potential to be solved
or improved by a computerized information system.

2 The problem/opportunity may exist in a business with which the students are familiar, or in Society
at large. An example in these days of electronic commerce could be the design of a web site. Another
might be a sales reporting system for the local grocer. Of course, the most important example is
the development of information system

3 The team should prepare a term paper in the form of a consulting report to top management
recommending how to solve the problem or take advantage of the opportunity. Apart from an
analysis of the problem/opportunity, the report should include an outline design of the proposed
solution, illustrating necessary hardware and software components, as well as a proposal on how
the system is to be developed.

4 The report should be not less than 7 pages typed single spaced per person in the team and should
be handed in by the last Class (the end of the semester). Late submissions will be penalized.

5 You are also required to summarize your results in a twenty minute group presentation. You will
earn extra marks for doing an executive summary of not more than one page and providing copies
of it to your fellow students at the time of your class presentation.

6 As this course is about information systems in a business orientation, you should put emphasis
on managerial and business issues rather than technical aspects; although systems and data analysis
should be carried out using the modelling tools you will learn during the course. It is very important
that you include references to the sources of your data, in order that I can verify these.

7 The 40% of the course grade assigned to the Term Project will be graded according to the following
criteria, i.e. how well you have:

1 defined the problem or opportunity and determined the user requirements for solving the problem
or exploiting the opportunity

ii analyzed the current situation, the problem/opportunity and the users’ requirements

iii considered alternative solutions, examined the technical, economic and organizational feasibility
of each and selected the most appropriate

iv illustrated how the chosen solution will work [i.e. how the system’s hardware, software, data,
people components will interact]

v identified and designed in outline the databases and processes involved in the system

vi identified input and output screens, forms and reports and specified the purpose of each

vii identified and planned any hardware and software procurement needed by the system and
scheduled the system’s subsequent development and implementation

Specific deliverables to be included in the semester paper are as follows:

SYSTEM PHASE PROJECT DELIVERABLES % of GRADE

PROBLEM STUDY PROBLEM DEFINITION
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0 BACKGROUND SITUATION DESCRIPTION

o PROBLEMS, OPPORTUNITIES & DIRECTIVES

0 RECOMMENDATIONS FOR IMPROVEMENT 5%

FEASIBILITY STUDY FEASIBILITY REPORT

o CURRENT SYSTEM DESCRIPTION

o NEW USER/SYSTEM REQUIREMENTS

o IDENTIFICATION OF ALTERNATIVE SOLUTIONS

o ANALYSIS OF EACH ALTERNATIVE SOLUTION

o S/W, H/W & P/W RESOURCES NEEDED

o TECHNICAL FEASIBILITY

o ECONOMIC FEASIBILITY

0 ORGANIZATIONAL FEASIBILITY

0 OPERATION FEASIBILITY

0 RECOMMENDATIONS 10%

SYSTEMS ANALYSIS SYSTEM PROPOSAL

0 SYSTEM ENVIRONMENT DIAGRAM (a sketch of the following :)

o HARDWARE COMPONENTS

o SOFTWARE COMPONENTS

o PEOPLE COMPONENTS

0o COMMUNICATIONS COMPONENTS

o LOGICAL DATA MODEL

o0 ENTITY RELATIONSHIP DIAGRAM

o TABLE DATA STRUCTURES

o LOGICAL PROCESS MODEL

o CONTEXT DIAGRAM

o 1ST LEVEL DATA FLOW DIAGRAM

o USER INTERFACES

o LIST OF PROPOSED INPUT FORMS/SCREENS, INCL. DESCRIPTION OF PURPOSE OF
EACH

o PROPOSED PROCUREMENT PLAN

o PROPOSED DEVELOPMENT SCHEDULE 15%

8 All the above must be written in electronic form and, of course, if you prefer in printed version,
too. You are not expected to implement any part of the system, although in some parts, e.g. design
of screens, it may well be easier to draft them on the computer.

9 It is necessary to get my agreement of your choice of term project by the first quarter of the
semester (from the beginning of the semester), at which time you should submit a brief description
of the problem you are attempting to solve and what likely solutions you are considering.

10 A brief progress report should be made to the class in the middle of the semester classes, when
each team should report:

» what has been achieved so far

 what major problems have been encountered

 what schedule of activities is planned for the rest of the course

Viéha priebezného / zdvere¢ného hodnotenia: 10. COURSE REQUIREMENTSStudents are
required to prepare for each class by:* reading the recommended literature;* verifying their
understanding by doing the multiple choice tests available for the recommended literature;*
preparing themselves for group and class discussion of the case problems assigned and about
their project work;Grading % of gradeMid-Term Exam 40Term Project 40Class Presentation of
Term Project and Discussion 20Course grade: A is 91-100%, B is 81-90%, C is 73-80, D is 66-72,
E is 61-65, and F is <60.MISSED CLASSES, PARTICIPATION AND THEIR EFFECTS ON
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YOUR GRADEI know that absences are sometimes unavoidable due to sickness, business travel
etc. However, we have only a few hours of class time, so my policy dictates that each class-hour
missed without pre-arrangement make-up work will cost you percent, i.e. you will lose 1 point

of your grade for each class-hour missed unless you arrange make-up work with me beforehand.
Furthermore, my policy on attendance stipulates that any student missing more hours of classes
will not be able to make the grade in the given semester. Although you will not be able to make up
completely for any absence, since you will have missed all discussion and interaction in the class
itself, you can nevertheless make up for some of the loss by completing various assignments. I
therefore urge you to contact me in advance if you are forced to miss a class and arrange how you
can make up for the absence. Failure to do so will result in an unexcused absence. Normally the
make-up assignment will involve submitting by e-mail, not later than 2 weeks after the absence,
written answers to:e a list of questions related to missed lecturess Case Problems assigned for the
missed class and any other assignments for that classYour grade for Participation will be based
on how well you involve and express yourself in the class. Your grade for Case Problems will be
based on how well you involve and express yourself in the class and group discussion of these
case studies.11. FINAL GRADESMidterm exam papers will be given at the second half of the
semester. Semester projects can be presented not later than end of examination period of the
semester.

Vysledky vzdelavania:

Although the term project as described above may seem large, it is entirely manageable, especially
as you will be learning all you need to know during the course. And since you will be developing
a real information system it can also be extremely rewarding.

Stru¢na osnova predmetu:

4. SCHEDULE

Lecture | MANAGING INFORMATION SYSTEMS

Lecture 2 SYSTEMS THEORY

Lecture 3 SYSTEM DEVELOPMENT LIFE CYCLE

Lecture 4 THE IMPACT OF INFORMATION TECHNOLOGY ON BUSINESS, E-BUSINESS
Lecture 5 CLOUD COMPUTING

Lecture 6 DATABASES, DATAMINING, DATA and BUSINESS ANALYTICS

Lecture 7 NETWORKS & DATA COMMUNICATIONS

MID-TERM EXAM

Lecture 8 SERVICE ORIENTED ARCHITECTURE, E-SERVICE MANAGEMENT

Lecture 9 INFORMATION SYSTEMS FOR DECISION SUPPORT, INFORMATION
TECHNOLOGY ISSUES FOR MANAGEMENT

Lecture 10 EXPERT SYSTEMS, DATA ANALYTICS, INTERNET OF THINGS

Lecture 11 INFORMATION SYSTEMS FOR THE ENTERPRISE,

Lecture 12 SECURITY & ETHICAL CHALLENGES

FINAL EXAM

To be able to benefit fully from each class, it is really very important to read the scheduled chapters
and prepare the assigned Case Problems before class. We will cover a great deal of material in the
course and even if you are knowledgeable about Business Information Systems, you will be wasting
your time and money, as well as your chances of a good grade, if you do not read the text.

Odporiacana literatira:

5. TEXT USED

James A. O'Brien, Northern Arizona University, George M. Marakas, University of Kansas:
Management Information Systems, 10/e, ISBN: 0073376817, Copyright year: 2011, http://
highered.mcgraw-hill.com/sites/0073376817/information_center view(/
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Ken Laudon, Jane Laudon: Management Information Systems, 12th Edition, ISBN-10:
0-13-214285-6, ISBN-13: 978-0-13-214285-4, Published by Prentice Hall, © 2012, Pub. Date:
Jan 4, 2011, http://www.pearsonhighered.com/laudon/

Natalia Kryvinska, Michal Gregus: SOA and its Business Value in Requirements,

Features, Practices and Methodologies, Univerzita Komenského v Bratislave, 2014, ISBN
978-80223-3764-9

Michal Gregus, Natalia Kryvinska: Service Orientation of Enterprises — Aspects, Dimensions,
Technologies, Bratislava: Comenius University, 2015. ISBN: 978-80-223-3978-0

6. Other REFERENCES

Kathy Schwalbe: Information Technology Project Management, Course Technology, Fifth
edition, 2008, ISBN 978-0324665215

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
ENGLISH LANGUAGE

Poznamky:
ENGLISH LANGUAGE

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 132

A ABS B C D E FX M

55,3 0,0 28,79 13,64 0,76 0,0 1,52 0,0

Vyuéujuci: Ing. Marian Mikolasik

Datum poslednej zmeny: 24.01.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KIS/032AM/16 Manazment projektov - manazérsky pristup

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 3.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Total 100% grade of the course consists of three parts: active participation, term paper with
presentation and tests.

Term paper usually has two parts : the theoretical part at least five or six pages of text or,
alternatively, instead of writing a paper, you can prepare a presentation for minimum 15 minutes -
that is minimum 17 slides, is to be submitted within the specified deadline (the exact date will be
specified after the beginning of lectures, if it is in the form of presentation, then it must be presented
in class) in electronic form in MS Word, MS Excel, Mindjet and MS Project on a professional level
of processing with complete citations,

And the practical part: the theoretical part has to be illustrated by a practical example.

Both parts can be intertwined into one logical document. If the term paper is being prepared by a
team it must be of course longer, depending on the number of the team members.

Term paper — and/or presentation 40 percent:

Active participation in the seminars: tests (during the classes in form of several open tests during the
semester or one final closed test) of the total up to 40% of the value of the grade and participation
is 20 percent of the grade

Instead of active participation it is not possible to make a substitute work. Late submission of the
term paper can be compensated by a longer term paper and/or longer presentation of the paper in
PowerPoint in class.

Alternative to the abovementioned conditions is a team project (up to 4 or 5 students). Project
and defense of the project is then max 40 points and test 40 points, participation 20 points . Team
project must be at least 25 pages long with detailed output from MS Project and Mindjet (output
from equivalent open-source software is also accepted). The mentioned test is a comprehensive test
(similar to PMP certification tests).

Véha priebezného / zdvere¢ného hodnotenia: 40/20/40

Vysledky vzdelavania:
This course is aimed to give the student a deep knowledge of the problems involved with projects
and will examine various methods and techniques used in project management.
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The course addresses project management from a managerial perspective rather than a technical
perspective. We will address the basic nature of managing all types of projects—public, business,
engineering, information systems, and so on—as well as the specific techniques and insights
required to carry out this unique way of getting things done. We intend to deal with the problems
of selecting projects, initiating them, and operating and controlling them. We intend to discuss the
demands made on the project manager and the nature of the manager’s interaction with the rest of
the parent organization. The course wants to cover the difficult problems associated with conducting
a project using people and organizations that represent different cultures and may be separated by
considerable distances. Finally, we also will cover the issues arising when the decision is made to
terminate a project.

Stru¢na osnova predmetu:

Project Management — The Basics / Seminar — Introduction to MS Project

The Project Stakeholders / Seminar — Stakeholder Analysis

Project Management Environment / Seminar — The Project Feasibility

Project Planning and Project Scheduling / Seminar — The Project Scheduling
Estimating, Budgeting and Cost Control / Seminar — The Project Budget

Project Resources Planning / Seminar — The Project Resource Planning

Project Organization / Seminar — The Project Team

Project Control - The Control Process / Seminar — The Earned Value Analysis

Project Control - The Monitoring / Seminar — The Project Risk Analysis and Identification
Project Execution / Seminar — The Project Execution

Project Communications / Seminar — The Project Communication Plan

Human Factors in Project Management / Seminar — The Project Conflicts Management

Odporiacana literatira:

Obligatory Literature:

Meredith and Mantel, Project Management: A Managerial Approach, 6th ed., Wiley and Sons,
2005, ISBN 0471715379

PROJECT MANAGEMENT INSTITUTE: A Guide to the Project Management Body of
Knowledge (PMBOK Guide) — Fourth

Edition. An American National Standard ANSI/PMI 99-001-2008, ISBN 978-1-933890-51-7
Additional Literature:

KATHY SCHWALBE: Information Technology Project Management, Course Technology, Fifth
edition, 2008, ISBN 978-0324665215

Sharepointportal of the Faculty of Management (,,STUDIJINE MATERIALY®):
https://fmuniba.sharepoint.com/materialy/Project%20Management/Forms/Allltems.aspx

or briefly

https://fmuniba.sharepoint.com/materialy/

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

The students will be expected to read the assigned texts before the class begins in English
language! This will allow for the efficient presentation of project management theory and
simultaneous development of a case-study projects also in English language. All assignments,
tests and presentations must be in English language.

Poznamky:

Conditions for the evaluation of the performance.

The expanding capabilities of information technology increase their complexity. Finishing

the project on time and at the same time within the planned financial budget and ensure the
quality means for today's project managers a great professional challenge. Often they work under
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pressure and strict deadlines and they must perform tasks with limited human and financial
resources.

Therefore project leader should be able to answer the following types of questions:

» What capacities are needed to carry out the project?

* How to create a realistic timetable?

» What risks are associated with the project and how to effectively eliminate them?

* How clearly a project manager needs to state certain task and how to ensure quality output?

» What kind of resources will be needed in various stages of the project?

» What tools and techniques are to be used in carrying out various activities? Where you can have
freedom and where it is necessary to standardize?

» How to monitor progress of the project costs and execution of tasks and what mechanisms
should be introduced for “Change Management”?

* And more

Each student demonstrates the ability to make a corresponding analysis of the objectives of the
project and answer the above questions.

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 172

A

ABS

B

C

D

E

FX

M

76,16

0,0

22,67

1,16

0,0

0,0

0,0

0,0

Vyuéujuci: prof. RNDr. Michal Gregus, PhD., Mgr. Martina Halas Vancova, PhD., Mgr. Sharon
Cherono Murgor

Datum poslednej zmeny: 06.10.2019

Schvalil:
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INFORMACNY LIST PREDMETU STATNEJ SKUSKY

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMn/S06AM/16 Manazment - teéria, metody, aplikacie

Pocet kreditov: 1

Stupein Studia: I1.

Obsahova napli Statnicového predmetu:

Datum poslednej zmeny:

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KMk/016AM/16

Nazov predmetu:
Marketing manazment

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: I1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):

Podmienky na absolvovanie predmetu:

Véha priebezného / zdvere¢ného hodnotenia: -

Vysledky vzdelavania:

Struc¢na osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 165

A ABS B C D E FX

70,3 0,0 19,39 4,24 0,0 1,82 4,24

0,0

Vyucujuci: doc. JUDr. PhDr. Katarina Gubiniova, PhD., Mgr. Lukas Valko, PhD.

Datum poslednej zmeny: 19.09.2020

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMk/027AM/16 Marketingova analytika

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: cvicenie
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Podmienky na absolvovanie predmetu:

30 % priebezné hodnotenie

« aktivna ucast’ na seminaroch (v pripade neospravedlnenej neucasti alebo nepripravenosti na
seminar strata 10%),

» model asociacnej analyzy - 10%

 model cross sell — 10%

» model segmentacie - 10%

70 % zaverecné hodnotenie ¢ ustna skuska

Celkové hodnotenie Studentov pozostava zo suctu percent za vypracované analytické modely,
aktivnu ucast’ a z percent ziskanych za tstnu skusku.

Jednotlivé anaytické modely su vypracovavané priebezne na jednotlivych semindroch, konkrétne
postupy su vzdy vysvetlené a demonstrované na seminari.

Ustna skiiska je komplexne hodnotena vzhPadom na kvalitu spracovania modelu a vyrie$enia
zadanej ulohy. Kazdy Student dostane ulohu pouzit' vybrany model, ktory bol preberany pocas
semestra. Hodnotenie bude udelené na zaklade kvality modelu a vysvetlenia jeho vyuzitia na
marketingové ucely.

Jednotlivé stupne klasifikacnej stupnice su priznavané na zaklade ziskaného celkového poctu
percent/bodov, ktory odrdza stupen uspesnosti absolvovania predmetu. Pomer priebezného a
zaverec¢ného hodnotenia je 30 : 70.

Vysledky vzdelavania:

Po absolvovani predmetu budi Studenti schopni pracovat’ s programom SAS Enterprise Miner a
budu vediet’ vykonat a interpretovat’ zdkladné analyzy ako Cross sell, Up sell, Asociana analyza
a Segmentécia.

Struéna osnova predmetu:

Zakladna charakteristika marketingovej analytiky

Marketingovy vyskum a jeho stiéasti. Uloha a postavenie marketingovej analytiky v organizacii.
Zivotny cyklus zékaznika.

Statisticky softvér Enterprise Miner
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Uvod do prace so softvérom SAS Enterprise Miner. Zakladné pojmy. Prezeranie dat, hl'adanie
chyb a chybajucich zdznamov v datach, nahradzanie dat (impute a replaement), Cistenie dat,
Standardizacia dat.

Druhy analyz vyuzivanych v marketingovej analytike

» Segmentacia zakaznikov, Cross Sell, Up Sell, Customer Retention, Celozivotna hodnota
zakaznika. Explora¢né analyzy —preskumanie dat bez predchadzajicich znalosti.

* Deskriptivne ulohy — popisanie datovej mnoziny, metédy zhlukovania podobnych javov, dat.

* Prediktivne ulohy — maju za ciel na zaklade datovej mnoziny a jej spravania, urcit’ resp.
predpokladat’ buduce spravanie.

 Hladanie vzorov a pravidiel — hl'adajt sa vzory a vzt'ahy medzi datami v mnozine.

Segmentacia zakaznikov

* Definicia pojmov, zakladné typy segmentécie. Business rules - Profit ranking, RFM (Recency,
Frequency, Monetary), Supervised clustering - Decision tree, Unsupervised clustering - K-means
clustering. Vytvorenie zakaznickych segmentov.

Profilacia zakaznickych segmentov

Segmentaéné stratégie. Detailny popis kazdej skupiny zdkaznikov =z hladiska ich
sociodemografického profilu, nakupného spravania, skusenosti i potrieb.

Cross Sell a Up Sell

Definicia pojmov. Zakladné komponenty Cross Sell modelovania. Next Best Offer. Analyza
zakaznickeho potencidlu pre predaj produktov a sluzieb. Analyza poskytuje cenné vzory nakupného
spravania vo forme prehl'adnych vystupov. Jej zavery byvaju vyuzivané v odporucacich systémoch,
pri zostavovani ponukovych balickov, k uréovaniu obsahu propagacnych katalégov a predovsetkym
pri zacieleni marketingovych kampani na existujucich zékaznikov.

Asociacna analyza

Vyuzitie asociacnej analyzy (analyzy nakupného kos$ika) na identifikaciu Next Best Offer.
Modelovanie opakujucich sa vzorov zlozenia nakupnych kosov zdkaznikov, ktoré sa pouzivaju pre
predikciu ich nasledného spravania.

Sekvencna analyza

Vyuzitie sekvencnej analyzy na identifikdciu Next Best Offer. Sekvencnd analyza vyuziva aj
premennu, v ktorej su zachytené informacie o poradi nakupovania produktov firmy jednotlivymi
zakaznikmi. Vysledkom su dvoj az niekolkoprvkové pravidla, z ktorych je zrejmé postupnost
nakupu. Vyuzitie vysledkov modelovania pri riadeni kampani.

Sklon ku ktpe

Sklon ku kupe (Propensity to Buy). Zakladné principy prediktivneho modelovania. Prakticky
priklad modelovania sklonu ku kupe a interpretacia vysledkov. Vyuzitie vysledkov modelovania
pri riadeni kampani.

Customer Retention

Definicia pojmov. Odchodovost’ zdkaznikov a profitabilita organizacie. Zakladné retencné stratégie
organizacie. Segmentacia odchadzajucich zédkaznikov. Analyza faktorov odchodovosti zakaznika.
Modelovanie sklonu k odchodu, odhal'ovanie podvodov

Ktori zdkaznici odidu na budici mesiac. Vyuzitie vysledkov modelovania pri riadeni kampani.
Spracovanie podvodov. Detekcia a prevencia podvodov v r6znych oblastiach podnikania (poistné
podvody, kratenie dani, podvody zo strany zamestnancov) s priamym dopadom na ich Skodovost’.
Celozivotna hodnota zakaznika (CLV)

Definicia pojmov. Zakladné pristupy k vypoctu celozivotnej hodnoty zakaznika: a) Kryci prispevok
(trzby minus variabilné néklady). b) Marketingové a iné naklady nezahrnuté v krycom prispevku.
¢) Pravdepodobnost’ ndkupu v danom ¢asovom obdobi. Kazdy z tychto ukazovatel'ov je potrebné
samostatne namodelovat’ na zaklade historickych trendov a prediktivnych indikatorov.

Vyuzitie CLV v marketingu
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CLV vyjadruje jeho skuto¢nu finanénu hodnotu, umoznuje zoradenie a segmentéaciu zékaznikov
podla ich finan¢ného potencidlu a néslednu prioritizaciu zdrojov. Ziskané daje pomoédzu pri
rozhodovani o praktickych otazkach, ako:

o Do ktorych existujucich a potencidlnych zakaznikov mame investovat’ viac, a do ktorych menej?
Ako presmerovat’ zdroje? Aké kroky podniknut’ na udrzanie zékaznika, ktory chce odist’ ku
konkurencii? Do zékaznika, ktorého hodnota je 100 eur, sa neoplati investovat’ 150 eur, aby sme
ho udrzali. O ktoré d’alSie produkty méze mat’ zakaznik v budicnosti zadujem, ako zvysit' jeho
ziskovost’ a kol’ko investovat’?

Zaverecné cvicenie

Kazdy student dostane ulohu pouzit' vybrany model, ktory bol preberany pocas semestra.
Hodnotenie bude udelené na zaklade kvality modelu a vysvetlenia jeho vyuzitia na marketingové
ucely..

Odporiacana literatira:

[1] PARR RUD, O. 2013. Data mining. Praha: Computer Press, 2013. 370 s. ISBN 8072265776
[2] KEE HO, W. - LUAN, X. 2003. Data mining. North Carolina: University of North Carolina at
Chapel Hill [online]. Dostupné z:

http://www.unc.edu/~xluan/258/datamining.html#history

[3] GHANI, R. 2010. Data mining for business applications. Amsterdam: 1OS Press, 2010.
[online]. Dostupné z: http://site.ebrary.com/lib/uniba/Doc?id=10440450

[4] SAS. 2017. Enterprise Miner Tutorial. 2017. [online]. Dostupné z: http://video.sas.com/
#category/videos/sas-enterprise-miner

[5] SAS. 2017. Analytics in action. 2017. [online]. Dostupné z: http://video.sas.com/#category/
videos/analytics-in-action

[6] SAS. 2017. Customer intelligence. 2017. [online]. Dostupné z: http://video.sas.com/detail/
videos/trending/video/4059012552001/sas®-enterprise-miner™---pattern-recognition-demo?
autoStart=true#category/videos/customer-intelligence

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
slovensky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 82

A ABS B C D E FX M

98,78 0,0 1,22 0,0 0,0 0,0 0,0 0,0

Vyuéujuci: Mgr. Lucia Vil¢ekova, PhD.

Datum poslednej zmeny: 08.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMk/028 AM/16 Marketingovy vyskum

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 2.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Course description:

1. Introduction To Marketing Research

* Role of marketing research in marketing

* Definition

* Scope

« Significance

* Limitations

* Obstacles in acceptance

* Ethics in marketing research

* Difference between Marketing Research and Market Research
* Introduction to Market Research

* Types of Research

2. Research process

* Introduction

* Identification of Management Problem

* Formulation of Research Problem

» Steps in Research Process

* Common Research Errors

* Evaluation and Control of the Marketing Research Efforts
3. Research designs

* Introduction

* Definition of Research Design

* Types of Research Design

* Exploratory Research

* Conclusive Research

4. Sources and collection of Secondary Data
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* Introduction
* Types of data
* Secondary data

 Advantages & Limitations of secondary data

* Internal Sources
» External Sources

5. Sources and collection of Primary Data

* Primary Data

» Advantages & Limitations of primary data

» Methods of Collecting Primary Data

* Survey method of Primary Data Collection

* Questionnaire Design

* Observation Method

» Consumer Panel Method
 Experimental Research Method
* Others

6. Scaling Techniques

* Concept of Attitude

* Types of Scales

* Criterion for good scale

* General Procedure in Attitude Scaling

* Selected Attitude Scales

* Limitations of Attitude Scale
7. Sampling Design

» Some basic Terms

* Advantages of Sampling

* Disadvantages of Sampling

* The sampling process

» Sampling methods

* Characteristics of Good Sampling Design
* sampling and non sampling errors

 Sample size calculation (Numerical expected)
* Practical considerations in determining sample size.

8. Data analysis

* Data Processing

* Data Analysis

* Univariate analysis

* Bivariate analysis
 Multivariate analysis

« Simple and cross tabulation

» Simple and multiple regression
* Factor analysis.

9. Hypothesis testing

* Introduction

» What is Hypothesis

* Types of tests and test selection
* One sample test

* Two-Independent Sample tests
» Two-related sample tests
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* Chi-square test

» Tests for large and small samples (Numerical expected)
10. Report writing

* Purpose of Report

* Classification of Report

* Functions of Research Report

* Types of Reports

* Principles of report writing

 Fundamentals of good reports

11. Applications of Marketing Research

* Cluster analysis for identifying market segments

* Conjoint analysis for Product research

* Multi-dimensional scaling

* Discriminant analysis and perceptual mapping for Brand positioning research
* Advertising research

» Market and Sales Analysis

» Sales forecasting — objective and subjective methods

* Test marketing

* Multidimensional scaling - positioning research
12.Setting up & Implementation of Marketing Research Project
* Introduction

» Steps in formulating Market Research Projects

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 214

A ABS B C D E FX

82,71 0,0 12,15 3,27 0,93 0,47 0,47

0,0

Vyuéujuci: Mgr. Lucia Vil¢ekova, PhD.

Datum poslednej zmeny: 27.01.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMn/022AM/16 Medzinarodny manazment I'udskych zdrojov

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 2.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Priebezné hodnotenie:

Timova prezentacia (30%),

Aktivna ¢ast’ na rieSeni tloh na seminaroch (20%)
Zavere¢né hodnotenie:

Pisomna sktska (50%)

Viaha priebezného / zavere¢ného hodnotenia: 50/50

Vysledky vzdelavania:

Studenti sa oboznamia s problematikou manazmentu Pudskych zdrojov v nadnarodnych
organizacidch, ktoré pdsobia v medzindrodnom prostredi s dérazom na pochopenie rozdielov v
zamestnaneckych vzt'ahoch v jednotlivych krajinéach.

Struc¢na osnova predmetu:

1. Medzinarodny manazment l'udskych zdrojov — ivod do kurzu

2. Uvod do eurépskeho MI’Z.

3. Funkcie medzindrodného MLZ (nabor, vyber, vzdeldvanie, rozvoj a kariéra, motivacia a
odmenovanie medzinarodného pracovnika).

4. Priemyselné vztahy v Europe.

5. Participacia zamestnancov a zamestnanecké rady. Formy flexibilnej organizacie prace.

6. Specifika zamestnaneckych vztahov a MIZ vo Velkej Britanii.

7. Specifika zamestnaneckych vztahov a ML:Z v Nemecku.

8. Specifikd zamestnaneckych vztahov a MI2Z vo Franctizsku.

9. Specifika zamestnaneckych vztahov a MI’Z v Taliansku.

10. Specifika zamestnaneckych vztahov a MLZ v Strednej Eurdpe (Ceska Republika, Slovensko,
Slovinsko, Mad’arsko, Pol’'sko) a ich porovnanie.

11. Specifika zamestnaneckych vztahov a MI’Z v Azii (Juzna Korea, Japonsko, Cina, Singapur)
a ich porovnanie.

12. Prezentacie Studentov.

Odporacana literatira:
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Bajzikova, L. - Buciova, Z. 2012. Medzinarodny manazment I'udskych zdrojov. UK.

Scholz Ch. — B6hm, H.: Human Resource Management in Europe (Comparative analysis and
contextual understanding). Routledge. 2008. Hollinshead, G. — Leat, M.: Human Resource
Management (an international and comparative perspective on the employment relationship).
Pitman Publishing. 1994. Kirkbrride, P.S.: Human Resource Management in Europe (perspectives
for the 1990’s). Routledge. 1994. Sparrow, P. — Hiltrop, J.M. European Human Resource
Management in Transition. Prentice Hall. 1994. Journal of HRM, Bratislava, Faculty of
Management, Slovakia 2008-2018.

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
anglicky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 14

A ABS B C D E FX M

71,43 0,0 21,43 0,0 0,0 0,0 7,14 0,0

Vyuéujuci: prof. Ing. Cubica Bajzikova, PhD., Mgr. Zuzana Kirchmayer, PhD.

Datum poslednej zmeny: 13.02.2020

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMk/030AM/16 Medzinarodny marketing

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 3.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):
Marketing

Podmienky na absolvovanie predmetu:

40 % priebezné hodnotenie:

- aktivna Gc¢ast’ na seminaroch a vypracovavanie pripadovych stadii (v pripade neospravedlnenej
neucasti alebo nepripravenosti na seminar strata 10%),

- semestralny projekt — aplikacia ziskanych teoretickych znalosti na vybrana organizaciu — 20%,

- semestralna praca na vopred zvolent a schvalenu tému — 20%,

60% — zavere¢né hodnotenie.

Elektronicka komunikdcia a sposob distribucie Studijnych materidlov prebieha cez aplikaciu MS
Teams.

Semestralny projekt sa spracovava priebezne na jednotlivych seminaroch, konkrétne zadanie je
vzdy zadané tyzdei vopred na seminari. Studenti moZu semestralny projekt spracovat’ v skupinach
alebo samostatne. Semestralny projekt sa odovzdava bez moznosti dodato¢nych tiprav a dodatocnej
vymeny.

Semestralna praca je komplexne hodnotend vzhl’'adom na jej kvalitu. Semestralnu pracu je potrebné
vypracovat’ a odovzdat’ najneskoér jeden tyzden pred prvym terminom skusky. Semestralna praca
sa odovzdava bez moznosti dodato¢nych prav a dodatocnej vymeny.

Véha priebezného / zdvere¢ného hodnotenia: 40/60

Vysledky vzdelavania:

Studenti po absolvovani predmetu Medzinarodny marketing ziskaji moznost’ hlbsicho poznania
problematiky pdsobenia a ¢innosti podnikatel'skych subjektov v prostredi medzinarodného a
svetového trhu, ako aj orientacie v prostredi medzinarodnych trhov, ur€ovania vhodnych stratégii
pre vstup na dané trhy, ako aj aplikacie prvkov marketingového mixu v medzinarodnom kontexte.
Predmet umoziuje odhadovat’ a analyzovat’ medzinarodné prostredie, ur¢it’ vhodnu stratégiu

pre vstup na medzindrodny trh a porozumiet’ aplikacii prvkov marketingového mixu v kontexte
medzinarodného prostredia.

Struc¢na osnova predmetu:
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1. Medzinarodny marketing — ivod do problematiky.

2. Medzinarodné prostredie.

3. Medzinarodné trhy a medzinarodny marketingovy vyskum.
4. Stratégie vstupu na zahrani¢né trhy.

5. Segmentacia trhu, vyber ciel'ovych trhov a pozicionovanie.
6. Medzinarodny marketingovy mix.

7. Produkt.

8. Znacka.

9. Distribucia.

10. Cena.

11. Marketingovéa komunikacia.
12. Implementacia marketingovych stratégii. Vybrané aspekty medzinarodného marketingu.
13. Prehl’'ad obsahu predmetu a prednaska na aktualnu tému.

Odporiacana literatira:

[1] CZINKOTA, M. R. — RONKAINEN, I. A. - ZVOBGQO, G. 2011. International Marketing.
Hampshire: South-Western Cengage Learning, 2011. ISBN 9781408009239

[2] CATEORA, P. R. - GRAHAM, J. L. 2007. International Marketing. McGraw-Hill: Irwin
Professional, 2007. ISBN 978-0071105941

[3] USUNIER, J. C. — LEE, J. A. 2005. Marketing Across Cultures. Harlow: Pearson Education
Limited, 2005. ISBN 9780273685296

[4] HOLLENSEN, S. 2007. Global Marketing: A Decision-Orientated Approach. Harlow:
Financial Times Press, 2007. ISBN 9780273706786

[5] Casopisy Marketing Science and Inspirations and Marketing&Media.

Vzhl'adom na nové a dostupné zdroje bude dopliiujica literatira priebezne aktualizovana.

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
anglicky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych studentov: 119

A ABS B C D E FX M

31,09 0,0 35,29 18,49 9,24 4,2 1,68 0,0

Vyuéujuci: Mgr. Frantisek Ol3avsky, PhD., prof. Mgr. Peter Starchon, PhD., Mgr. Luka$ Valko,
PhD.

Datum poslednej zmeny: 08.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KEF/086AM/16

Nazov predmetu:
Modelovanie ekonomickych procesov

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 2.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 36

A ABS B C D E FX

41,67 0,0 22,22 8,33 5,56 8,33 13,89

0,0

Vyuéujuci: prof. RNDr. Michal Gregus, PhD., Ing. Rastislav Kulhanek, PhD.

Datum poslednej zmeny: 30.07.2020

Schvalil:
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INFORMACNY LIST PREDMETU STATNEJ SKUSKY

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM/O5AM/16 Obhajoba diplomovej prace

Pocet kreditov: 4

Stupein Studia: I1.

Obsahova napli Statnicového predmetu:

Datum poslednej zmeny:

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/300AM/16 Ocenovanie podnikov II

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: 1., 1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

V priebehu semestra bude Studentmi realizovany projekt ohodnotenia vybranej firmy, ktory bude
sluzit’ pre celkové hodnotenie.

Na ziskanie hodnotenia A je potrebné ziskat’ minimalne 91 bodov, na ziskanie hodnotenia B
minimalne 81 bodov, na hodnotenie C minimalne 76 bodov, na hodnotenie D minimalne 66 bodov
a na hodnotenie E minimélne 60 bodov.

Vysledky vzdelavania:

Seminar by mal poskytnat’ Studentom pokroc¢ilé poznatky z problematiky ocefiovania podnikov tak
ako sa realizuju v praxi.

Seminar poskytne Studentom pohlad na vSetky kI'i¢ové procesy stanovenia hodnoty firmy.

Kurz sa bude zameriavat’ na realizdciu oceneniovania firiem metddou diskontovanych CF — DCF
a Valuation Multiples.

Na semindroch budi vyuzivané praktické priklady pre pochopenie danej problematiky. Na
seminaroch bude vyuZzivany systém Bloomberg Professional Terminal pre rychle a efektivne
ziskavanie a analyzovanie informdcii z finan¢ného ako aj podnikového prostredia.

Po uspesnom absolvovani predmetu by mal Student rozumiet’ vSetkym aspektom ocenenia firmy a
mal by byt’ samostatne schopny realizovat’ pokrocilt finan¢na analyzu podniku.

Po absolvovani predmetu by mal byt’ Student pripraveny pracovat’ vo finan¢nej oblasti, ako finan¢ny
poradca, finan¢ny analytik alebo ako nezavisly odhadca na poziciach, ktoré vyzaduja profesionalne
znalosti z oblasti ziskavania finanénych dat, ich spracovania a naslednej finan¢nej analyzy a
ohodnocovania podnikov.

Struéna osnova predmetu:

1. Prakticky priklad analyza firmy prostrednictvom finan¢nych pomerovych ukazovatel'ov.

2. Priprava finan¢ného planu.

3. Priprava finan¢ného planu, prakticky priklad.

4. Prakticky priklad pre vyuzitie metdody ohodnotenia firmy zaloZenej na diskontovanych
penaznych tokoch.

5. Prakticky priklad pre vyuZitie metddy ohodnotenia firmy zaloZenej na cenovych nasobkoch.

Strana: 45




6. Prakticky priklad pre vyuzitie metdody ohodnotenia firmy zalozenej na modely diskontovanych
dividend (model DDM).

7. Analyza stanovenia vazenej priemernej ceny kapitalu (WACC).

8. Prakticky priklad pre ocenenie neprevadzkového majetku firmy.

9. Pripadova §tiidia — ocenenie verejne obchodovanej firmy na burze — model DCF.

10. Pripadova stidia — ocenenie verejne obchodovanej firmy na burze — model DCF.

11. Pripadové Studia — ocenenie verejne obchodovanej firmy na burze — model DDM.

12. Pripadova $tidia — ocenenie verejne obchodovanej firmy na burze — model Valuation Multiples.

Odporiacana literatira:

. Koller, M. Goedhart, A. Wessels.: Valuation Measuring and Managing the Value of Companies,
5th Edition, McKinsey & Company, Inc., 2010.

Brigham, E. F., Ehrhardt, M. C.: Financial Management, 14th Edition, Thomson, South-Western,
2014.

Hitchner, J. R.: Financial Valuation, Applications and Models, John Wiley & Sons, Inc., 2013.
Farkas$, R.: Kombinacie Podnikov, Iura Edition, 2008.

Matik, M. a kol.: Metody oceniovani podniku, druhé vydani, Ekopres, 2007.

Vozéar M., Komornik J.:Ocenovanie podnikov, Kartprint 2012.

Bloomberg Professional Terminal

www.reuters.com

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
anglicky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 93

A ABS B C D E FX M

74,19 0,0 10,75 11,83 3,23 0,0 0,0 0,0
Vyuéujuci: Mgr. Martin Vozar, PhD.

Datum poslednej zmeny: 08.10.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMn/039AM/16 Organiza¢né spravanie

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

20 % — vypracovanie rieSenia a prezentovanie pripadovej stadie (vaha 0,2), 30 % - pisomny test
(midterm — véha 0,3), 50 % — ustna skuska (véha 0,5). Celkové hodnotenie sa vyjadri pomocou
algoritmu: Hodnotenie = pripadova $tadia . 0,2 + midterm . 0.3 + Gstna skuska. 0,5 Napriklad:
pripadova stidia B, pisomny test A, ustna skuska C =0,2. 90% + 0.3. 100% + 0,5 . 80% == 18 +
30 + 40 = 88 % = B hodnotenie. Na ziskanie hodnotenia A je potrebné ziskat' najmenej 91 %, na
ziskanie hodnotenia B najmenej 81 %, na hodnotenie C najmenej 73 %, na hodnotenie D najmene]
66 % a na hodnotenie E najmenej 60 %.

Véha priebezného / zdvere¢ného hodnotenia: 50/50

Vysledky vzdelavania:

Predmet poskytuje Studentom magisterského Studia poznatky o pristupoch, konceptoch a
praktickom uplatneni vysledkov vyskumov v oblasti organizacného spravania ako sti¢asného
pohl'adu na manazment organizacii. Vysledkom je rozvoj schopnosti Studentov riesit’ Specifické
problémy organizacii, ktoré su spojené s manazmentom l'udi.

Struc¢na osnova predmetu:

- zakladné atribaty organizacii, vysoko vykonné organizacie (HPO) - jednotlivci v organizécii,
zlozky pracovnej vykonnosti, pracovnd motivacia - skupiny v organizacii - organizacny dizajn,
klasické a organické organiza¢né Struktiry - novy model organizacie - moc a pra&vomoc v praci
manazéra - rozvoj komunika¢nych schopnosti - manazment zmien, uloha manazéra v procese
manazmentu zmien - vedenie I'udi — leadership - manazérske rozhodovanie

Odporacana literatira:

Rudy, J. — Sulikova, R. — Lasakova, A. — Fratri¢ova, J. — Mitkova, L’.: Manazment a organiza¢né
spravanie, MV Wissenschaft, Miinster, 2013

Rudy, J. — Sulikova, R. — Lasadkova, A. — Fratricova, J. — Mitkova, L.: Organiza¢né spravanie, UK
Bratislava, 2013

Robbins S.P. - Judge T.A.: Organizational Behavior, 16th Edition, Pearson, Harlow, 2015.
Shermerhorn, J. R..- Hunt, J.G., - Osborn, R.N.: Organizational Behavior, John Viley and Sons,
N.Y. 2008
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Robbins, S. P. —Judge, T.A.: Organizational Behavior, Prentice Hall, New Jersey, 2011
Rudy, J. — Rudyov4, J.: Human Resource Management in Japan, VHK Altdorf, 2008

Rudy, J.: Manazment a teéria chaosu alebo novy model organizacie, Faber, Bratislava, 1997.

Rudy, J.: Organizicia a riadenie japonskych priemyselnych firiem, Alfa, Bratislava, 1988, 1990.
Casopisy: Academy of Management Journal, Management Today,
Journal of Systems Management, Moderni fizeni.

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Anglicky

Poznamky:

Hodnotenie predmetov

Celkovy pocet hodnotenych Studentov: 98

A

ABS

B

C

E

FX

M

22,45

0,0

18,37

24,49 14,29

11,22

9,18

0,0

Vyuéujuci: prof. Ing. Jan Rudy, PhD., prof. Mgr. Anna Lasdkova, PhD., doc. PhDr. Rozélia

Sulikova, PhD.

Datum poslednej zmeny: 14.10.2020

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM KIS/150AB/17 Pisanie vedeckych ¢lankov

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporacany semester/trimester Studia:

Stupein Studia: I1.

Podmieniujuce predmety:

Odporacané prerekvizity (nepovinné):

The course intends to give students the skills necessary to write a research thesis, and to prepare
other professional materials for presentation or publication. It also should prepare them to be able
to write scientific papers especially if they intend to follow research career, or teaching carrier

at university. Topics covered in this course include: searching the scientific literature; scientific
writing style; writing graduate level papers, proposals, projects, and thesis components; preparing
scientific presentations; presentation of data; using visual aids; and using word processing,
spreadsheet, and presentation software.

Further, the course is designed to introduce students to basic scientific writing skills. Participants
will review the general principles of clear, persuasive writing, and will apply these principles to
writing for a scientific audience. Particular emphasis will be placed on conveying the significance
of research, outlining the aims, and discussing the results for scientific papers. The course will
also provide an overview of the structure and style of scientific manuscripts.

Classes are highly interactive, and the majority of class time will be spent discussing student
scientific writing. The goal of the course is to encourage active and open interaction among
students. Ideal endpoints include improved self-editing, and development of effective strategies
for offering and receiving concise editorial recommendations among peers.

The course aims to clarify the writing process and teach the fundamentals of effective scientific
writing.

The course will take a multi-modal approach so that students can also work on presentations and
posters, using visuals and graphics effectively to convey their message in the scholarly and public
realm, including print and digital publishing sites, adapting the materials and texts as needed to
become increasingly critical thinkers and writers, who can shape material effectively.

While working on clear, correct, concise style, the course will also address the evolution of
scientific writing and conventions. A wide range of scientific fields will be addressed, with
special emphasis on the field of management.

Podmienky na absolvovanie predmetu:
The following course learning objectives form the basis. The goal of each assignment is to
demonstrate mastery in one of the following areas:

Strana: 49




» Model effective scientific and technical communication in the workplace by actively participating
in writing activities, both individually and collaboratively.

* Apply technical information and knowledge in practical documents for a variety of a.)
professional audiences (including peers and colleagues or management), and b.) public audiences.
» Write documents that demonstrate professional style: concise, clear, accurate, honest, economical,
and unambiguous.

» Use professional writing strategies: Direct order organization, objective voice, unbiased analysis
and summary, and use of transitional devices to create coherence.

» Recognize, explain, and use the rhetorical strategies and the formal elements of specific genres
of technical communication, such as technical abstracts, data based research reports, instructional
manuals, technical descriptions, web pages, wikis, and correspondence.

* Collect, analyze, document, and report research clearly, concisely, logically, and ethically;
understand the standards for legitimate interpretations of research data within scientific and
technical communities.

* Recognize and develop professional format features in print, html, and multimedia modes, as well
as use appropriate nonverbal cues and visual aids.

* Revise and edit effectively in all assignments, including informal media (such as email to the
instructor).

» Demonstrate professional work habits, including those necessary for effective collaboration and
cooperation.

Focus Areas:

The core of this course consists of the following four skill areas:

* Research skills - using primary and library research to discover information

* Correspondence skills - learning the generic conventions of each

» Explanatory or demonstrative writing skills - to disseminate technical information to either
nontechnical or technical readers, such as descriptions, instructions, informational handouts,
international conferences

* Visual communication skills - may appear as separate assignments or as components of other
assignments

Vysledky vzdelavania:

The successful student will demonstrate the ability to:

* Present scientific information in appropriate language for various audiences, including scholarly
and general, in print and online

» Understand of the needs of various audiences/readerships and how these needs affect the style,
vocabulary, and content of writing

* Recognize the conventions governing the dissemination of scientific knowledge

* Understand the origins of scientific writing styles

» Write concisely, concretely, and accurately to present complex scientific ideas clearly

* Expand information literacy (researching primary and secondary sources) for finding, evaluating,
integrating and synthesizing ethically the necessary information and visuals for the completion of
a project

» Effectively and ethically incorporate appropriate scientific exhibits (visuals, graphs, charts, etc)
for designing presentations and posters, and for supplementing text

» Competence in the mechanics of writing is essential, including use of appropriate documentation
styles.

At the end of the course, students should be able to:

* Distinguish different types of research, their audiences and how research material might be
effectively presented

* Prepare scientific and technical papers, and presentations
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» Format documents and presentations to optimize their visual appeal when viewed in-press, as a
podcast or audio/video file format on the internet, or through personal presentations to an audience
« Effectively use features of Microsoft Office to create eye-catching professional documents and
presentations

« Effectively use features of Microsoft Word, Powerpoint, and Excel to create professional looking
tables, graphs and figures

 Accept constructive criticism and use reviewers’ comments to improve quality and clarity of
written reports and presentations.

Stru¢na osnova predmetu:

Module-1: Introduction

* Research — What is it?

* How do researchers communicate?

« Examining examples of different types of scientific communication

* Introduction to concepts, investigation of scholarly and popular science writing categories,
understanding the difference, rhetorical situation and audiences, disciplinary expectations, what
counts as evidence

Module-2: Scientific Literature

* Searching the scientific literature

* Using online search engines

» What is a refereed journal?

* Plagiarism and how to avoid it

* Reading sample Lit Reviews as models of thinking and organizing material

» Work on Lit Review/Annotated bibliography to provide background for longer article
» Work on summary and analysis, rhetorical précis, abstracts, keywords

* Discover a research question and find the conversation to enter

Module-3: Beginning to Write

» Establishing your constraints

* Organizing your writing

* Preparing outlines

» Standard formats for scientific papers, research projects and theses style guides
Module-4: Content

* Creating a literature review

* Preparing other sections of a research report (abstract, introduction, materials and methods, results
and discussion, conclusions)

* Including and summarizing research data

* Presentations/sharing of research report on scientific writing in the disciplines, scholarly and
popular media

* Continued work on writing styles and correctness

Module-5: Style and grammar

« Scientific writing style

* First-person vs. Third-person; Passive vs. active voice

* Avoiding excessive wording

* Grammar

* Avoiding misuse of words

* When to use footnotes

» More reading. Polishing prose and adapting to audiences.

Module-6: Reference citations

* How to use references

- Within the text
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- How to make lists of references

Module-7: Revising

* Dealing with revisions

* Accepting criticism

» Making sense of reviewers’ comments

» Making the changes

» What to do if you do not agree with reviewers’ comments
Module-8: Other communication and other types of scientific writing
» research proposals

» creating a fact sheet/bulletin

» articles for popular press

* memos, letters and emails

Module-9: Using Computer technologies

* Microsoft Word

- Formatting (including margins, tabs, indents, justification, etc)
- Using the table feature

- Creating tables of content

* Microsoft Excel

- Creating tables, charts, graphs

Module-10: Poster and Oral Presentations

* Organization and formats for posters

* Using Microsoft Powerpoint

* Designing and preparing slides for an oral presentation

* Importing tables, charts and graphs from Excel

* Optimizing pictures for use in presentations

* Using visual aids without overdoing it

* Using Microsoft Powerpoint

Odporiacana literatira:

1. Robert A. Day and Barbara Gastel. How to Write and Publish a Scientific Paper, § edition.
Greenwood, 2016, ISBN 978-1440842801.

2. Alley, M. 2003. The Craft of Scientific Presentations: Critical steps to succeed and critical
errors to avoid. Springer, NY. ISBN:0-387-95555-0.

3. George D. Gopen and Judith A. Swan, “The Science of Scientific Writing” American Scientist
(1990) vol 78: 550-558. Available at http://www.americanscientist.org/

4. Penrose and Katz. Writing in the Sciences. Pearson, 2004.

5. Scott L. Montgomery. The Chicago Guide to Communicating Science. University Of Chicago
Press, 2003. ISBN-10: 0226534847.

6. Rebecca Skloot, Floyd Skloot, Jesse Cohen (eds.) The Best American Science Writing 2011.
Ecco, 2011. ISBN-10: 0062091247.

7. Thomas A Easton (editor) Taking Sides: Clashing Views in Science, Technology, and Society.
10th edition. McGraw-Hill/Dushkin, 2011. ISBN-10: 0078050278.

8. Bjorn Gustavii, 2008. How to Write and Illustrate Scientific Papers, Second Edition.
Cambridge University Press, ISBN-13 978-0-521-87890-6.

9. UNDERSTANDING THE PUBLISHING PROCESS. How to publish in scholarly journals.
Published by Elsevier, April 2015.

10. Ann M. Koérner. 2008. Guide to Publishing a Scientific Paper. Routledge, Taylor & Francis
Group, ISBN 978-0-415-45265-6.
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11. C. Bauer, C. Strauss, “Location-based Advertising on Mobile Devices: A Literature Review
and Analysis”, Management Review Quarterly (MRQ), Springer, Vol. 66, No. 3, 2016, pp.
159-194.

12. N. Kryvinska, R. Olexova, P. Dohmen, C. Strauss, “The S-D Logic Phenomenon-
Conceptualization and Systematization by Reviewing the Literature of a Decade (2004-2013)”,
Journal of Service Science Research, Springer, Vol. 5, No. 1, 2013, pp. 35-94.
https://www.researchgate.net/publication/262601746_The S-D logic phenomenon -
_conceptualization_and systematization by reviewing the literature of a decade 2004-2013

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
ENGLISH

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 8

A ABS B C D E FX M

100,0 0,0 0,0 0,0 0,0 0,0 0,0 0,0

Vyuéujuci: prof. Ing. Natalia Kryvinska, PhD.

Datum poslednej zmeny: 17.10.2019

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KMn/043AM/16 Podnikatel'ska etika

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyuéby: seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 Za obdobie Stidia: 28
Metoda Stadia: prezencna

Pocet kreditov: 3

Odporacany semester/trimester Studia: 3.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

75% priebezné hodnotenie + 25% zavereény pisomny test

Priebezné hodnotenie (max. 75 points) sa uzatvara pocas semestra a obsahuje:

- Ugast’ na seminaroch a plnenie uloh zadanych kazdy tyzdef. V pripade, e uloha nebude splnena
v danom tyzdni, nasleduje zrazka 5 bodov za kazda nesplnenu tlohu.

- Tri pisomné ulohy/prezentacie pocas semestra, kayda za 25 bodov = 75 bodov sthrnne. Aj pre tito
¢ast’ hodnotenia plati, ze TV pripade, ze tiloha nebude splnend v danom tyzdni, nasleduje zrazka
5 bodov za kazdu nesplnent1 ulohu.

25% zavereCny pisomny test

- Minimalny pocet bodov pre absolvovanie tejto skusky je 10 bodov (z 25 bodov celkovo).

Na ziskanie hodnotenia A je potrebné ziskat’ minimalne 91 bodov, na ziskanie hodnotenia B
minimalne 81 bodov, na hodnotenie C minimalne 73 bodov, na hodnotenie D minimalne 66 bodov
a na hodnotenie E minimélne 60 bodov.

Véha priebezného / zavere¢ného hodnotenia: 75/25

Véha priebezného / zdvere¢ného hodnotenia: 75/25

Vysledky vzdelavania:

Studenti sa oboznamia s podnikatel'skou etikou ako akademickou disciplinou. Osvoja si teériu
podnikatel’'skej etiky a naucia sa ju aplikovat’ pomocou pripadovych studii a rieSenia etickych dilem.
Zaroven ziskaju zruénosti a poznatky ako uspesne implementovat’ podnikatel'sku etiku a realizovat’
manazment etiky v organiza¢nej praxi.

Struc¢na osnova predmetu:

1. Uvod do $tidia podnikatel'skej etiky. Etika a moralka. Etické rozhodovanie. Rozdiel medzi etikou
a zdkonom.

2. Co je ,,podnikatel'ské etika“? Rozsah a predmet PE. Ekonomicka a eticka racionalita. Zisk vs.
Dobro. Prieniky medzi etikou a ekonomikou.

3. Co je ,,manazérska etika“? Manazment ako profesia. Praca s Pud’mi - etické principy v
manazérskej praci. Manazérska prisaha. Situacné faktory, ktoré ovplyviuju eticky rozhodovaci
proces.

4. Etické vedenie I'udi. Vplyv veducich pracovnikov na ich pracovné prostredie. Vyhody etického
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vedenia I'udi pre spolo¢nosti. Ako hodnotit’ etické vedenie I'udi v spolo¢nostiach. Tén zhora.

5. Spolocenska zodpovednost’ podnikov. Pyramida CSR - model A. B. Carrolla. Etika
zodpovednosti ako zéklad pre SZP. Firma ako subjekt zodpovednosti. Tedria stakeholderov.

6. Etika v riadeni l'udskych zdrojov. Transparentnost’, spravodlivost,, objektivnost’ a starostlivost’ o
blaho ako zakladné Standardy v oblasti riadenia I'udskych zdrojov.

7. Etika v sektore sluzieb. Dynamika etiky v sluZbach. Specialne vlastnosti sluZieb a suvisiace
moralne rizika. Vztah medzi podnikom a zékaznikom. Etické zasady voci zdkaznikom. NajcastejSie
neetické praktiky voci zakaznikom.

8. Etické aspekty korupcie. Whistleblowing - Problematika nahlasovania neetickych praktik v
podniku. Co je to korupcia a typy korupcie. Ako bojovat proti korupcii. Je tazké nahlasit’ pripady
korupcie?

9. Program etiky a compliance v spolocnosti - Cast’ 1: Eticky kodex. Eticky program. Prvky
institucionalizacie etiky v spolo¢nosti. Co je eticky kodex? Ako vytvorit’ eticky kodex?

10. Program etiky a compliance v spolo¢nosti - ¢ast’ 2: Prvky riadenia etiky v spolo¢nosti. Prakticky
zamerany seminar o budovani etického programu. Konkrétne nastroje a oblasti fungovania podniku,
ktoré by ste ako manazér mali brat’ do ivahy pri implementacii etiky vo vasej spolo¢nosti.

11. Ako funguje eticky a compliance program v organizacii - praktické aspekty a priklady z
podnikovej praxe.

12. Etické problémy sucasnej spoloc¢nosti. Globalny pakt OSN a sposoby, ako mézeme zmenit’ nas
zivotny Styl tak, aby riesil sucasné globalne problémy.

13. Zéavery, zhrnutie. Hodnotenie priebehu kurzu a vysledky priebezného hodnotenia Studentov.

Odporiacana literatira:

RemiSova Anna (2011). Vademecum of Business Ethics. Bratislava: Sprint2.

Stanwick Peter and Stanwick Sarah (2014). Understanding Business Ethics. Thousand Oaks:
SAGE Publications.

Crane Andrew and Matten, Dirk (2016). 4th edition. Business Ethics. Oxford: Oxford University
Press.

RemiSova, A., Lasékova, A. (2017). Theoretical foundations of the Bratislava

School of Business Ethics. Available at: https://www.researchgate.net/

publication/322162377 Theoretical foundations of the Bratislava School of Business Ethics

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
SK, EN

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 107

A ABS B C D E FX M

71,03 0,0 18,69 2,8 1,87 4,67 0,93 0,0

Vyuéujuci: prof. PhDr. Anna RemiSova, CSc., prof. Mgr. Anna Lasakova, PhD.

Datum poslednej zmeny: 16.09.2020

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KEF/193AM/17 Praktické financné trhy II

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporuacany semester/trimester Studia: 2., 4.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:
Jeden priebezny pisomny test v polovici semestra. Jeden findlny test na konci semestra.
Véha priebezného / zdvere¢ného hodnotenia: Priebezny test 50%Findlny test 50 %.

Vysledky vzdelavania:

Predmet predstavuje trhy s urokovymi sadzbami, pricom vychadza z osnov certifikatu / diplomu
ACI - zdruzenia pre finanéné trhy (ACI certifikat / diplom byva regulatormi pozadovany na pozicie
dealingovych utvarov bank). Kurz sa zameriava na praktické aplikacie klI'i¢ovych konceptov s
mnohymi prikladmi / pripadovymi Stadiami. Na konci semestra $tudenti porozumeju hlavnym
nastrojom, technikam a stratégiam, ktoré pouzivaju tvorcovia a uzivatelia trhu pri obchodovani,
zaistovani a arbitrazi na trhoch s trokovymi sadzbami. Vhodné pre obchodnikov v bankéch,
predajcov, maklérov, spravcov fondov, manazérov rizik, zamestnancov korporatnych utvarov
Treasury a pracovnikov back office.

Struc¢na osnova predmetu:

Vypocty navratnosti: o¢akavany vs pozadovany vynos. Kratkodobé a dlhodobé vynosy, spotové/
forwardové trokové sadzby a vynosové krivky. Zakladné typy vynosov na penaznych trhoch a
trhoch s pevnym prijmom: vynosy z drzby, diskontné sadzby, efektivne ro¢né vynosy, vynos do
splatnosti.

Institicie pdsobiace na trhu s trokovymi sadzbami: banky, podniky, poistovne, penzijné fondy,
spravcovia fondov, hedzové fondy. O-T-C vs organizované trhy, systematickd internalizicia,
obchodné platformy, tvorcovia trhu, uzivatelia trhu, makléri, za¢tovacie centra.

KTlacové aktivity na trhoch s urokovymi mierami: investovanie, zaistenie, obchodovanie, arbitraz,
sprava aktiv a pasiv.

Hotovostné produkty. Penazny trh: vklady, Statne pokladniéné poukazky, depozitné certifikaty,
repo obchody, obchodné cenné papiere, Trhy s pevnym prijmom: §tatne pokladni¢né poukazky,
korporatne a bankové dlhopisy, cenné papiere kryté hypotékami, dlhové zaruky,

Structured products: various combinations of cash and derivative products.

Derivaty: FRA, futures na kratkodobé trokové sadzby, futures na dlhopisy, urokové swapy,
jednodiové swapy, krizové swapy urokovych sadzieb, zaruky urokov, cap, floor, collar, swapcie.
Strukturované produkty: kombinacie hotovostnych produktov a derivatov.
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Riadenie aktiv a pasiv (ALM): trokové riziko, ALM v bankéch, poistovne a spravcovia investicii.

Odporiacana literatira:

1.,,FINANCIAL INSTRUMENTS, THE HANDBOOK*. LEX VAN DER WIELEN, ISBN
978-90-816351-3-4, THE FINANCIAL MARKETS ACADEMY, LONDON 2011
2.,,TREASURER’S HANDBOOK” HANNES ENTHOFFER, PATRICK HAAS, ISBN-10
3714302387, LINDE VERLAG, FRANKFURT 2013

3. “CFA LEVEL I, II, III”. CFA INSTITUTE, ISBN 978-1-939515, WILLEY, NEW YORK

2015,

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:
slovensky

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 56

A ABS B C D E FX M

3,57 0,0 44,64 10,71 10,71 28,57 1,79 0,0

Vyuéujuci: Ing. Vladimir Valach, PhD., CFA, MBA

Datum poslednej zmeny: 05.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu: Nazov predmetu:
FM.KIS/160AM/16 Prax

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby:
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: Za obdobie Studia:
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 4.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 6

A ABS B C D E

FX

66,67 0,0 16,67 0,0 0,0 0,0

16,67

0,0

Vyuéujuci: prof. RNDr. Michal Gregus, PhD.

Datum poslednej zmeny:

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KSP/037AM/16

Nazov predmetu:
Strategické myslenie a stratégia

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 1.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 18

A ABS B C D E FX

44,44 0,0 22,22 0,0 5,56 11,11 16,67

0,0

Vyuéujuci: doc. Mgr. Zuzana Papulova, PhD., Mgr. Karol Cagan

Datum poslednej zmeny: 20.09.2021

Schvalil:
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INFORMACNY LIST PREDMETU

Akademicky rok: 2021/2022

Vysoka Skola: Univerzita Komenského v Bratislave

Fakulta: Fakulta managementu

Kod predmetu:
FM.KSP/032AM/16

Nazov predmetu:
Strategicky manazment

Druh, rozsah a metéda vzdelavacich ¢innosti:
Forma vyucby: prednaska / seminar
Odporuicany rozsah vyucby (v hodinach):
TyZdenny: 2 / 2 Za obdobie Stidia: 28 / 28
Metoda Stadia: prezencna

Pocet kreditov: 6

Odporacany semester/trimester Studia: 3.

Stupein Studia: I1.

Podmieniujuce predmety:

Podmienky na absolvovanie predmetu:

Vysledky vzdelavania:

Struéna osnova predmetu:

Odporiacana literatira:

Jazyk, ktorého znalost’ je potrebna na absolvovanie predmetu:

Poznamky:

Hodnotenie predmetov
Celkovy pocet hodnotenych Studentov: 219

A ABS B C D E

FX

57,53 0,0 20,09 12,79 5,94 3,2

0,46

0,0

Vyuéujuci: doc. Mgr. Zuzana Papulova, PhD.

Datum poslednej zmeny: 07.09.2021

Schvalil:
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